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	Changing perceptions with design 2

	
	
	

	Develop a marketing campaign and design advertising materials to promote a drinking water product



	Subject(s):  Science, Design & Technology, Mathematics
Approx time: 2 x 60 mins
	
	Key words / Topics: 

· marketing
· brand
· package design

· campaign

	
	
	

	Suggested Learning Outcomes
	
	

	· To gain an understanding of how important knowing user groups is to a successful marketing campaign 

· To use information about the user group to help design the campaign
· To gain an understanding of working within a team

	

	Introduction
	
	

	In this unit students will work on developing a ‘marketing and branding’ campaign for Pure Water.  The objective is to engage the local community in the project in a positive way, providing a ‘feel good factor’ about this development.  The campaign will need to look at the overall package for the scheme, including logos, slogans, adverts, pod casts, posters etc.  



	Purpose

	In this activity, students will develop a marketing strategy and advertising materials for the product. It will be taught through teamwork mirroring the design process within a ‘design consultancy.’  Each team will pitch for the tender at the end of the unit, presenting ideas to the class. This activity could be taught in design & technology, with the emphasis on product design or graphics.

	
	
	

	Activity
	
	Teacher notes

	Show the class the ‘cough mixture’ advert campaign from the ‘Guess the Brand’ presentation.  This particular campaign has won many awards in the US for its innovative but simple marketing strategy.

Introduce the slogan or strap line – ‘it tastes awful and it works.’

Ask the class to discuss the following questions:

· Who do you think the product and advert is aimed at?

· What do the fonts, colours, images etc. say to you?

· Why do you think the advert has won so many awards?

· Do you think it is effective at selling the product? Why?

You will need to divide the group into four. Each person in the group will have a specific role and responsibility – you can either let each group decide upon the roles or designate them yourself.

The roles are:

· The managing director – ultimately in charge of the whole task, can make final decisions, but also needs to ensure everyone is doing their role to the best of their ability

· The design director – will focus on the overall ‘look’ of the campaign including colour, styling, and design-decisions

· The science adviser – will decide on the scientific contents of the campaign and how this will be presented

· The technical adviser – will ensure all the ICT resources can be used effectively and work on the software and equipment needed to produce the campaign

Use the Powerpoint to work through the requirements of the unit (at your own spend and time allocations). Assessment criteria have been included but you may wish to modify them with your group to ensure they engage and own them.

	
	Click on the link to open the video below explaining product branding:
https://www.youtube.com/watch?v=JKIAOZZritk 
With the knowledge gained from the above video you can now give out the brief – see PowerPoint: Dirty Brands (Brief).
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Your design consultancy has been asked
to ‘pitch’ for both the branding of the ‘toilet
to tap’ campaign and the marketing

The branding must include: The marketing strategy could
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	Differentiation
	
	

	Basic
	
	Extension

	The campaign could be limited to the radio advert, meaning that the visual elements of the branding would not be required.

A range of exemplars could be provided for the magazine advert, leaflets and posters, along with scripts for radio and TV adverts.
	
	Using the internet, find a video of an advert for sports goods (such as trainers).  Based on the advert, identify the marketing strategy. E.g.:

Who is the target audience – gender, age range? What other methods might be used to market this product?
The radio advert could be recorded using sound recording equipment and made available to the class as a podcast.

Students could produce a point of sale display for the product, including their logo.


	
	
	

	Resources
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	· Projector/Whiteboard
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 Guess the Brand (Presentation)
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 Dirty Brands (Brief)

	
	
	

	Additional websites
	
	

	· The following website could be used to reinforce the key elements: http://www.davidairey.com/what-makes-a-good-logo/


	
	
	

	Related activities (to build a full lesson)
	
	

	Starters (Options)

· ACTIVITY: Clean Water 1

· ACTIVITY: How Much Water? 1

· ACTIVITY: Design to sell
Main (Options)

· ACTIVITY: Clean Water 2
· ACTIVITY: How Much Water? 2
	Main (cont.)

· ACTIVITY: Design to sell 2
Plenary

· Opportunities within activity for presentations, peer/self-assessment

· Reflection on Objectives and PLTS skills used

	
	
	


	The Engineering Context    [image: image7.png]




	· The story Pure Water

· How it works? Reverse Osmosis Purification
· Who makes it work? Shivaji Deshmurk


	
	
	


	Curriculum links and PLTS

	England

Design & Technology 

· KS3 1a, 1d, 1e, 3a, 3c

	Northern Ireland

Technology & Design
(Objective 1) Developing pupils as Individuals
· Mutual understanding 

(Objective 2) Developing pupils as Contributors to Society
· Ethical awareness

(Objective 3) Developing pupils as Contributors to the Economy and the Environment
· Identify product needs and pursue sustainable harmonious design solutions in a local outdoor/indoor context

Learning Outcomes

· Research and manage information effectively to investigate design issues, using Mathematics and ICT where appropriate

· Show deeper understanding by thinking critically and flexibly, solving problems and making informed decisions, using Mathematics and ICT where appropriate

· Work effectively with others

· Communicate effectively in oral, visual (including graphic), written, mathematical and ICT formats showing clear awareness of audience and purpose

	Scotland

Technologies
· TCH 3-07b, SOC 3-20a
	Wales

Design & Technology

· 2.b, 2.d, 4.c, 4.d

	
	
	

	Personal, learning & thinking skills (PLTS)

	· Effective participant
· Independent enquirer
· Creative thinker
· Reflective learner
· Team worker
· Self manager




